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Abstract:Travel arrangements can be sold by travel agencies which organize tourist trips and/or travel agencies which act as

intermediaries. In this paper the list of possible activities of travel agencies in Serbia was presented, as well as the influence of

tax regulations on travel agencies business operations with their direct or indirect impact on the accounting of “travel and

tourism related services”The aim of this paper is to point out which tax regulations require (condition) the accounting of

intermediary services of tourist arrangement sales, by taking Serbian regulations into account. The direct and indirect impact of

tax regulations is identified by applying the method of tax regulations analysis, synthesis of the results and by application of the

analogy. Primary effect of value added tax, profit tax and the personal income tax is exemplified by taking the current regulation

in Serbia into account, and the ability to recognize the example could protect legal entities from the possible sanctions.
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